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Google Trends for “green publishing” 2004-2014
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Sustainable publishing entails the avoidance of 

negative environmental consequences in an 

ecological, social and economical perspective 

according to the state of scientific and 

technological research. 

Sustainable publishing takes all stages of the 

product life cycle into account, analyzing their 

environmental repercussions and implementing 

strategies to reduce them and optimize the 

product life cycle.

Sustainable Publishing - Definition



Initiative „Nachhaltig Publizieren“ 

(Sustainable Publishing)



Students explaining “green publishing” to visitors at the 

“Wissenschaftsmarkt” (research festival for Mainz citizens) 
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Contents of talk

 German consumers & green(er) products

 Case study: green children’s book series in 

Germany

 Green children’s series & classroom 

discussions



German consumers & green(er) products

 Percentage of consumers willing to pay a 

premium for eco-friendly/regionally sourced 

products has increased

 Correlation between interest in buying eco-

friendly/sustainable products and buying 

books

 In 2012, 55% of LOHAS consumers said they 

were “particularly interested in books” (vs. 32% 

of the general population) 



Case study: green children’s book series in 

Germany
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