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Hosts

Confucius Institute at Oxford Brookes University

On 19th September 2015, the Confucius Institute at Oxford Brookes University was 
approved by the Confucius Institute Headquarters (Hanban) in partnership with 
the Foreign Language Teaching and Research Press (FLTRP) in China. Apart from the 
common aims, our CI uniquely concentrates on publishing, an area in which Oxford 
Brookes University enjoys an international reputation.

Ingenta (UK) Ltd.

Established in 1998, Ingenta was an original innovator of online distribution 
technology for published scientific, professional and academic research. Serving 
publishers, societies and libraries, the company’s flagship Ingenta Connect portal 
now hosts more than 5 million articles and 16,000 publications, and is accessed in 
over 25,000 institutions worldwide.  In addition to Ingenta Connect, Ingenta offers 
a bespoke platform, IngentaCMS; extensive software solutions for advertising, 
stock control and rights and royalties; and sales and marketing via its Publishers 
Communication Group. With more than 150 employees, Ingenta now serves over 
400 trade and scholarly publishers worldwide.

Oxford International Centre for Publishing

The Oxford International Centre for Publishing Studies is one of the leading 
centres for publishing education in the world, with a reputation for innovation 
and excellence in teaching and research. The Centre offers postgraduate and 
undergraduate awards in book, magazine and digital publishing, carries out 
academic research, and provides training and consultancy services. We have 
excellent relationships with publishers and trade organizations, and our alumni are 
working throughout the industry.

The Oxford 
International 
Centre 
for Publishing 
Studies
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Sponsors

Konvertus

Konvertus is a new type of lean, innovative service provider that sits at the intersect 
of largescale outsourced service providers, reliable enterprise technology platforms 
and local service-orientated publishing specialists. Our model for success is based 
on engaging specialist resourcing and technology partners, who provide the engine 
to our publishing services. Konvertus provides the publishing expertise, workflow 
tools, local client support, and ongoing management and iterative development 
strategy.

Intellect Books

Intellect is an independent academic publisher in the fields of creative practice and 
popular culture, publishing scholarly books and journals that exemplify our mission 
as publishers of original thinking. We aim to provide a vital space for widening 
critical debate in new and emerging subjects, and in this way we differ from other 
publishers by campaigning for the author rather than producing a book or journal to 
fill a gap in the market. 
We publish in four distinct subject areas: visual arts, film studies, cultural and media 
studies, and performing arts. These categories host Intellect’s ever-expanding 
topics of enquiry, which include photography, drawing, curation, community music, 
gaming and scenography. Intellect titles are often multidisciplinary, presenting 
scholarly work at the cross section of arts, media and creative practice.

Alibaba Cloud

Alibaba Cloud, established in 2009, is the cloud-computing arm of Alibaba Group. 
We provide a comprehensive suite of cloud computing services to customers 
around the world ranging from managing big data and analytics through to content 
delivery and distribution.
We are working together with leading publishers to enable their digital journey 
- allowing them to take advantage of a rapidly growing paid subscriber market, 
improving business agility and significantly reducing operational overheads. Alibaba 
Cloud is experienced in serving Asian markets, particularly China and South East 
Asia alongside our broader international presence in Europe, the Middle East and 
North America.
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Day 1, Thursday
12th April SCHEDULE

18:30-19:30 Welcome Reception and Networking

19:30-20:30 Four Course Delegate Banquet

20:30
After Dinner Plenary: Scholarly Publishing in the Future
Michiel Kolman, Senior Vice President, Elsevier and President of the International Publishers’ 
Association

Day 2, Friday
13th April SCHEDULE

9:00-9:15 Welcome

9:15-10:00 Opening Plenary: Open-ness in Scholarly Publishing
Sven Fund, Managing Director Verlagsgruppe Peter Lang & Director, Knowledge Unlatched

10:00-11:00
Panel #1 
Social Media and Marketing Innovation in Contemporary China and Europe
Panellists:
•	 Judy Bai, Director of Business Development at Digital Science, 
•	 Xinyuan Wang, Author, Social Media in Industrial China, 
•	 Spring Zhang, Deputy Director, Confucius Institute at Oxford Brookes University

11:00-11:15 Coffee Break and Exhibition

11:15-12:30

Panel #2
From Desktop to Desktop: Delivering Content
Panellists:
•	 David Taylor, Senior Vice President of Content Acquisition International, Ingram  
•	 Bas Straub, CEO, Konvertus, 
•	 Mark Hester, Head of Sales, Ingenta CMS

12:30-13:30 Lunch and Exhibition

13:30-14:15
Afternoon Plenary: Building a Global China Studies On-Line (GCSOL) Curriculum
Professor James Lee, Chair Professor of History and Sociology, Dean of School of Humanities and 
Social Science, Hong Kong University of Science and Technology

14:15-15:00

Panel #3 
The Changing Role of the Academic Author
Panellists:
•	 Lara Speicher, Publishing Manager, UCL Press, 
•	 Charlie Rapple, Co-founder, Kudos, 
•	 André Gaul, Co-founder, Paperhive

15:00-15:15 Coffee Break and Exhibition

15:15-16:00

Panel #4
Searching and Discovering the Right Content
Panellists:
•	 Rachael Lammey: Head of Community Development, Crossref, 
•	 Hongzhong Zhou: Principal Product Architect, Baidu Search
•	 Alice Meadows, Director of Communications, ORCID

16:00-16:45 Closing Plenary: Chinese Publishing Today: An Overview
Ru Jing, Managing Director, Cypress Books

16:45-17:00 Closing Remarks: End of 2018 Symposium

2018 International Publishing Symposium
Publishing in Europe and China

12th–13th April 2018  
St Catherine's College, Oxford
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Speakers

Dr. Michiel Kolman is Senior VP of Information Industry Relations at Elsevier 
and President of the International Publishers Association. He has held various core 
publishing roles in Amsterdam and Tokyo. Prior to Elsevier, he worked for Wolters 
Kluwer in a division that is now part of Springer Nature. He holds a degree from Leiden 
University in the Netherlands and a PhD in astrophysics from Columbia University in 
New York.

Dr. Sven Fund is Managing Director of Peter Lang GmbH. He studied Political Science, 
History & Journalism in Münster, Berlin and St. Louis. After his doctorate, he joined the 
Central Business Development department of Bertelsmann AG, Gütersloh. Further positions 
followed as Managing Director of Birkhäuser Verlag Basel, Springer-Verlag GmbH Wien 
and as a Management Board Member of today's Springer Nature. From 2008-2015 he was 
Chairman of the Managing Board of De Gruyter. He started his own consulting business, 
fullstopp GmbH, in 2015, and also heads a new German branch of Knowledge Unlatched, 
the Open Access project for humanities and social science books established by publisher 
Frances Pinter. In addition to his extensive business interests, Sven invests in and/or 
manages companies such as Sample of Science and Inkitt.com. and is a lecturer at Humboldt 
University, Berlin. He publishes on Open Access as well as the digital transformation of the 
publishing industry.

Judy Bai is Director of Business Development at Digital Science, a UK firm developing 
software to make research more efficient, measurable and accessible. She is responsible 
for shaping and delivering on a strategy to introduce Digital Science products and services 
to Greater China. Before joining Digital Science, she headed the Nature Partner Journals 
program for six years at Springer Nature. Prior to that, she spent seven years at Elsevier in 
various publishing related roles.

Xinyuan Wang is a post-doctorate researcher at UCL department of Anthropology. 
She obtained her PhD in Anthropology from UCL. Wang is the author of Social Media 
in Industrial China and co-authored How the World Changed Social Media. She also 
translated into Chinese - plus contributed a chapter to - Digital Anthropology (Horst and 
Miller Eds.).

Spring Zhang obtained an MSc in E-Business and Innovation Management from Lancaster 
University and an MSc in Educational Research from the University of Manchester. With 
10 years’ experience in Project Management and teaching in Chinese, she worked as the 
office manager at the University of Manchester Confucius Institute before joining Confucius 
Institute at Oxford Brookes University (CIOBU). As part of her role as Deputy Director at 
CIOBU, Spring regularly oversees the design and disbursement of WeChat promotions for 
all public events, as well as liaising with the CIOBU overseas partners to ensure to the daily 
running of the institute. 
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David Taylor has over 27 years of experience in the UK and international bookselling 
trades and was named Senior Vice President, Content Acquisition International, Ingram 
Content Group and Group Managing Director, Lightning Source UK in February 2010. Mr. 
Taylor has a bachelor and a master’s degree in English Literature from the University of 
Reading, England. He has also completed a diploma in management studies and a master 
of business administration at Oxford Brookes University.

Bas Straub holds a degree in marketing and management of scientific publications 
from the Algemene Hogeschool Amsterdam. Before starting his career in scholarly 
communication he was responsible for KLM Royal Dutch Airlines inflight entertainment for 
5 years. At Elsevier, where he has worked for more than a decade, he started as a marketing 
manager and subsequently moved to publishing, where he became the publishing director 
for the German office in Munich. He then worked as director for product- and market 
development in the emerging markets. 

Bas started Konvertus a company specializing in pre-media outsourcing for scientific and 
educational publishers. He is organizer of the APE pre-conference day and has been course 
director for STM’s Intensive Journal Course since 2012. Bas regularly speaks and teaches at 
industry events.

Mark Hester has been active in scholarly publishing for twenty years. Having run a journal 
office for Elsevier, he held production and support roles both there and at Blackwell, and 
edited a suite of energy journals at Wiley. In recent years, he has worked in sales and 
consulting positions at Aries and Ingenta.

Professor James Z. Lee is Chair Professor of History and Sociology and the Dean of the 
School of Humanities and Social Science at the Hong Kong University of Science and Technology 
(HKUST). He and his colleagues in the Lee-Campbell Research Group construct, analyse, and 
disseminate Big Social Science Data collections dealing with historical and contemporary China. 
Their research findings from these data fuel a new scholarship of discovery featured in ‘A New 
History for A New China’, a Coursera Massive Open On-line Course. 

Professor Lee’s published works include seven authored or co-authored books, seven co-
edited books or textbooks, seven User and Training Guides to various Big Social Science 
Datasets, and seventy articles focused largely on the demographic, ethnic, fiscal and 
frontier history of late imperial China, as well as on the population behaviour, social 
organization, and social mobility of contemporary China.

Lara Speicher is Publishing Manager at UCL Press. UCL Press is the first fully open access 
university press in the UK, and it launched with its first books in June 2015. UCL Press 
publishes scholarly monographs, textbooks and journals in a wide range of subject areas, 
with particular strengths in anthropology, archaeology, media studies, built environment, 
architecture and history. Lara comes from a publishing background and previously held 
editorial roles at British Library Publishing and the BBC.



06

Charlie Rapple is co-founder of Kudos, which helps researchers, publishers and 
institutions to maximize the reach and impact of their research. She is also Associate 
Editor of Learned Publishing, a blogger in The Scholarly Kitchen and a keen volunteer with 
UKSG. Past roles include Associate Director of TBI Communications and Head of Group 
Marketing for Publishing Technology.

Dr. André Gaul is a co-founder and CEO of PaperHive, the coworking hub for researchers. 
He has а PhD in mathematics from the Technical University of Berlin and is an active 
contributor to a number of large open source internet software projects. As a Freifunk 
activist, André builds decentralized parts of the with free network communities around 
the globe. He tweets at @andrenarchy.

Rachael Lammey works on the Member & Community Outreach team at Crossref. This 
involves running Community Days for members and working to promote Crossref to the 
researcher, administrator and funder communities. Before that, she was Product Manager 
on the Similarity Check service and other Crossref initiatives.

Hongzhong Zhou is the Principal Product Architect at Baidu Search. He oversees many 
search projects and is actively engaged in introducing more published knowledge to 
search users. Baidu is the largest Chinse search engine, as well as the leader of artificial 
intelligence, self-driving cars and many other cutting edge technologies. 

Alice Meadows studied Anthropology at University College London. She is the Director 
of Communications for ORCID, a community-led nonprofit organization that aims to solve 
the name ambiguity problem in research and scholarly communications. She previously 
held a range of marketing roles for Wiley and, before that, Blackwell (US and UK) 
including, most recently, as Director of Communication.

Jing Ru has 16 years’ experience in the publishing industry. Jing worked at CIBTC in 
Beijing for 7 years before taking the managing director role in the UK at Cypress Books & 
Guanghwa Bookshop. Her knowledge of the book industry covers publishing, distribution 
and international cooperation. While exploring the market in the UK, Jing continued close 
collaboration with the Chinese book industry by exporting British publications.
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After Dinner Plenary: Scholarly Publishing 
in the Future

Michiel Kolman, Senior Vice President, Elsevier and 
President of the International Publishers’ Association

Dr Michiel Kolman (Senior VP Elsevier; President 
International Publishers Association) will review 
the latest trends in international collaboration in 
the global scholarly publishing industry. He will 
address the underlying research performance of two 
science powerhouses, China and Europe. Important 
themes include China as a leader in AI research, 
the connection between China and the UK, and 
opportunities for the future. Finally, he will tackle the 
challenges that STM publishers face today, globally 
and specifically in the aforementioned areas of the 
world.

Opening Plenary: Openness – The New 
Paradigm in Research and Academic 
Publishing

Sven Fund, Managing Director Verlagsgruppe Peter 
Lang & Director, Knowledge Unlatched

While research output around the world hits new 
records every year, the very nature of academic 
collaboration is undergoing a dramatic shift. Starting 
with the Genome project, globalization has reached a 
new quality in the way researchers work and publish, 
often in networks distributed all over the world. The 
implications for academic publishing are immediately 
apparent, and together with technological innovation 
they have changed the business of journals and 
books far more than any other event in the past. The 
players in the field are under far greater pressure 
than ever before to reinvent their modus operandi 
as well as their business models. The new realities 
of digitality present real threats such as sci-hub, 
but also new opportunities. Profitable Open Access 
models, new opportunities such as data publishing 
and deeper customer insight can be effective agents 
of change in this new setting. Thanks to these 
new opportunities a radically different mindset 
is necessary. In a connected world, companies 
of different sizes and shapes cooperate in new 

ways, blurring the once clear lines of competitive 
demarcation. If publishers are able to change their 
mindsets from the production and distribution of 
finished goods towards an integrative understanding 
of the research process, they will have a bright future 
– as researchers are asking for new and different 
services in an effort to reduce the complexity of their 
new reality 

Social Media and Marketing Innovation in 
Contemporary China and Europe

Judy Bai

Social media has become an integral part of daily 
life and is increasingly being used as a source of 
news, professional research and other information 
beyond personal relationships. A survey study 
was conducted to investigate Chinese researchers’ 
social media consumption habits regarding science/
publishing related Wechat public accounts with 
the goal to obtain a better view of the user profile 
and their interaction mechanism. Findings from the 
survey can be used to help develop a comprehensive 
marketing communication strategy for scholarly 
publishers aiming to engage with the Chinese 
research community.

Xinyuan Wang, Author, Social Media in Industrial 
China

As book author and digital anthropologist, Dr. 
Xinyuan Wang will share her thoughts and reflections 
on Chinese social media landscape and academic 
publishing in the digital age. The introduction will 
focus on the comparison between Chinese social 
media platforms (such as QQ, WeChat, zhihu, 
weibo) and western social media platforms (such 
as Facebook, Twitter, podcasts, and blogs) in terms 
of technological affordance and the daily practice. 
In addition, the use of the smartphone in people’s 
daily life will be highlighted as it is found that 
the popularity of the smartphone in China has 
significantly changed the reading and publication 
environment. In the first part, the anthropological 
observation of the use of smartphones and reading 
in the digital age in China showcases the demand on 

Abstracts
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publication from ordinary readers’ perspective. The 
pattern of content consumption in the digital age will 
be analysed based on a more general understanding 
of Chinese social relationships, individual aspirations, 
and individual development in modern China. The 
second part is more from a publishers’ perspective - 
based on in-depth interviews with Chinese editors in 
the both fields of traditional and digital publication. 
A brief introduction and analysis of the popularity 
of ‘content provider app’ (such as youdao) among 
Chinese middle-class population subsequently leads 
to the discussion of whether why such a Chinese 
model may find worldwide resonance. 

Spring Zhang, Deputy Director, Confucius Institute at 
Oxford Brookes University

The must-have APP in China for daily life -- “WeChat”, 
which is equivalent to “What’s up” and “Twitter”, 
has changed people’s communication method in 
modern China. It’s not only a chatting APP, but with 
a lot of various functions and promotional features 
it also been widely used in the Marketing industry 
in China. Consider WeChat has nearly 900 million 
Chinese and oversea users, it is very easier to 
understand why WeChat campaigns become more 
and more important. In order to reach your target 
audience, it’s important for western advertising 
and promotional methods can be integrated on this 
innovative platform. This talk will explore the impact 
of WeChat in China and us the example of Confucius 
Institute small scale campaigns to give you an insight 
of WeChat promotion features.

From Desktop to Desktop: Delivering 
Content

David Taylor, Senior Vice President of Content 
Acquisition International, Ingram 

Print on Demand is the ability to print a single copy 
of a book when needed. It is now a well-established 
part of the supply chain for the printed book and is 
increasingly operating on a global scale.  Perhaps less 
well known is the way in which it has changed the 
book wholesaling and third party book distribution 
business models. In the session, David Taylor will 
show how Ingram has used its market leading print 
on demand service, Lightning Source, to reengineer 

its own wholesaling and distribution businesses and 
what the implications have been for everyone in the 
printed book supply chain. 

Bas Straub, CEO, Konvertus: 

In my talk we’ll be looking at the need for structuring 
of scientific articles. Structuring, through the use 
of XML is pivotal in a number of aspects. XML-
based production is, the most efficient way of 
simultaneously publishing a journal and enhancing 
the article for further use. Having a well-structured 
article with added meta-data helps in indexing, 
finding and retrieving content. As XML is format-
independent it is the ideal base for later (re-)use of 
publication. I’ll try to give both a fundamental insight 
as well as to give some practical examples.

Mark Hester, Head of Sales, Ingenta CMS

Publishers and societies looking to launch a new 
website to host and distribute their published 
content, or to revamp an existing one need to bear a 
number of issues in mind. They need to consider how 
existing and new readers worldwide will find their 
journal articles, books, video, and other content. 
Equally important are the devices their readers will 
be using to view the content and how conveniently it 
displays, and whether they will be able to access the 
content in their own language. In this presentation, 
Mark Hester from Ingenta examines each of these 
issues in turn and explains how Ingenta can assist 
with all of these aspects, both in the planning and 
consultation phase, through to roll out and hosting 
on our Ingenta CMS platform.

Afternoon Plenary: Building a Global China 
Studies On-Line (GCSOL) Curriculum

Professor James Lee, Chair Professor of History 
and Sociology, Dean of School of Humanities and 
Social Science, Hong Kong University of Science and 
Technology

Around the world, universities today are committed 
to provide an education that combines research-
embedded teaching with capacity building 
instruction emphasizing connectivity, creativity, 
and English-language communication. At the Hong 
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Kong University of Science and Technology (HKUST) 
one striking example is the Global China Studies 
(GCS) on-line curriculum developed by the HKUST 
School of Humanities and Social Science (SHSS). This 
interdisciplinary curriculum showcases SHSS’ world-
class research strength in creative arts, humanities, 
language education, and social science as well as 
our development of a new pedagogy using on-line 
resources to develop students’ communication skills, 
teamwork, and creativity.  The classes are taught 
exclusively in English and designed for a multi-lingual 
student body whose first language is generally not 
English.   
The current GCSOL curriculum consists of thirteen 
on-line courses sequences offered as 20 or more 
separate classes in the fields of Economics, Language, 
Literature, Music, Political Science, Quantitative 
Methods, Science-Technology-Sustainability; Social-
Economic History; Sociology.  We offer the initial 
production of these classes virtually (pun intended) 
for free as Massive On-line Open Classes through 
Coursera and EdX, and license the revised production 
of these classes to other universities to teach as 
blended and flipped classes either as part of their 
university Common Core or for minor, and major 
degree programs.  We anticipate that in just three 
years time when the entire SHSS GCSOL curriculum 
is fully available, our annual global GCSOL MOOC 
audience should be over 50,000.  At the same time, 
the annual registered non-HKUST university student 
population taking GCSOL courses for credit at other 
Chinese universities who have already committed 
to this program may well be over 10,000, with 
thousands more taking these classes on our own 
HKUST campus. 
Annual in-class enrollments of over 10,000 combined 
with on-line enrollments of over 50,000 offer 
important new opportunities for scholarly publishing 
in China Studies which I will explore in my talk.

The Changing Role of the Academic Author

Lara Speicher, Publishing Manager, UCL Press,

UCL Press launched in June 2015 as the first fully 
open access university press in theUK. It has now 
published over 60 books and attracts a large number 
of authors, from UCL and other institutions, who 
wish to publish their monographs in open access 
form. What is the motivation for authors to publish 

open access, and does open access publication 
change author behaviour and expectations, both in 
terms of the writing of the book and the promotion 
of it on publication? This presentation will look at 
UCL Press’s experiences of working with academic 
authors in an open access environment, and the 
opportunities it has brought them. Lara will also 
address OA distribution strategies and the challenges 
of emerging markets, as well as case studies of books 
involving collaboration with Chinese authors and 
institutions.

Charlie Rapple, Co-founder, Kudos, 

The substantial growth in research outputs and 
publications makes it harder to ensure individual 
articles and books find an audience. Authors, editors 
and publishers are all experimenting with new 
techniques and tools for research dissemination. 
With so many communications channels available, it 
is time now to take a strategic approach to evaluating 
different channels, in terms of how effective they 
are at increasing readership and citations. The 
Kudos platform, launched in 2014, is the only 
service that helps researchers and publishers to 
track communications efforts and map them against 
metrics including Altmetrics, downloads on the 
publisher website, and citation counts. Over 200,000 
researchers have signed up to Kudos, and research 
has shown that articles for which Kudos has been 
used have 23% higher growth in full text downloads 
(on the publisher website) than articles for which 
the tools have not been used. This talk will provide 
examples and data from the Kudos platform (www.
growkudos.com), along with findings from author 
surveys and interviews, to give suggestions as to 
how publishers can best help authors to build their 
dissemination skills and activities.

André Gaul, Co-founder, Paperhive

Online collaboration has gradually become a 
significant element of all phases of the academic 
author’s workflow. Shared article libraries and 
collaborative writing tools are a normality for 
research groups in multiple disciplines. Even reading 
which was until very recently perceived as a solitary 
activity is changing to an interactive process.
PaperHive is a web-platform that brings online 
collaboration to reading by letting researchers 
annotate, discuss and review academic documents 
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before and after publication. To enable this 
functionality for their authors and readers, publishers 
embed PaperHive’s widget in their websites. 
Research groups’ communication about drafts and 
publications is streamlined and made more efficient. 
Authors are enabled to sustain the relevance and 
quality of their articles in the long-run by adding 
updates and new insights. Readers’ contributions to 
publications become a part of the scientific discourse 
and keep documents alive.

Searching and Discovering the Right 
Content

Rachel Lammey: Head of Community Development, 
Crossref, 

Crossref is a not-for-profit membership organisation 
that makes research outputs easy to find, cite, 
link, and assess. We do this by helping our 9,000+ 
international members register content with us, 
including over 100 members throughout China. They 
do this by sending us metadata and identifiers related 
to their content, which we then make available 
for reuse by the community. This dissemination of 
metadata enhances content discoverability. The 
widespread use of our APIs helps to ensure that the 
entire community can create robust, persistent and 
accurate citations of our members’ content, to the 
benefit of publishers, readers and the organizations 
that use metadata in their products and services e.g. 
author profiling tools, bibliographic management 
software and scholarly sharing networks.

Hongzhong Zhou: Principal Product Architect, Baidu 
Search

Search engine is one of the most used tools for 
writers and authors to reach their audiences.  With 
the rise of user-generated content, there are also 
concerns that lower quality information may grab 
more attentions from readers.  It is a very difficult 
task to connect verified, reliable, and authentic 

knowledge with users who need such information.  
Meanwhile, Baidu has always been a major channel 
for users to acquire important information and 
knowledge, and Baidu will introduce some of its 
endeavors to connect published content with its 
intended readers more effectively

Alice Meadows, Director of Communications, ORCID

The Power of Persistent Identifiers in Publishing
Making sure publications are easily discoverable is 
critical for researchers - both as authors wanting to 
ensure their work is cited and recognized, and as 
readers wanting to find and share relevant research. 
But this is only possible if the author and her/his 
articles are correctly identified and connected with 
each other. This session will show how persistent 
identifiers can help, focusing on the use of ORCID 
identifiers (iDs) in the journal manuscript submission 
and review process. By collecting iDs during the 
publication process and including them in metadata, 
publishers can populate their authors' ORCID records 
with accurate and trustworthy information about 
their articles, which can then be digitally shared with 
their institutions, funders, and other organizations.

Closing Plenary: Chinese Publishing Today: 
An Overview

Ru Jing, Managing Director, Cypress Books

The Chinese publishing industry is complex and 
changing rapidly, just like the country itself and the 
changes happened during the past 40 years’ opening 
up. China is a market with continuous growth 
and a promising label; it remains with Chinese 
characteristics as well, such as the regulatory 
authorities, the collaboration and competition 
between state-owned publishers and private run 
cultural companies. The goal of this presentation 
is to offer an overview of the Chinese publishing 
industry with British publishers in mind.
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Fire Safety

Notices are posted in which give information on action in the event of fire. Employees, 
student members and visitors are expected to familiarise themselves with the content 
of these notices.
The person chairing or introducing an event with a seated audience shall draw the 
attention of the members of the audience to alarm, evacuation and exit information
Activation of the fire alarm will give warning in a number of ways depending on the 
system installed, but the warning will generally be a continuous ringing bell or an 
electronic sounder with a two-tone warble.
In the event of a fire alarm sounding on College property, all occupants must 
immediately evacuate the building, re-entering only on the instructions of the Fire 
Evacuation Marshals or the Fire Brigade.

Wifi

Wifi is available via TheCloud. To access this, please open your browser and type any 
address excluding https. This should load up the registration page. You will have to 
register to use this service. If you require a postcode to register, please use the one for 
St Catherine’s College: OX1 3UJ.


